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Each month, In.Design 

asks an interior designer 

to tell readers about 

their top ten favourite 

products. Ann Clarke is 

group design director 

at Claremont Group 

Interiors. She studied 

as a building surveyor 

in Liverpool before 

relocating to London to 

join a commercial interior 

design company. After 

fi ve years, she returned 

to the north west and 

joined Claremont Group 

Interiors. This month is 

a double celebration 

for her. As well as being 

featured in In.Design, 

she’s celebrating her 

20th year with the 

company!
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1The success of any design 
depends heavily on the designer 
having an eye for detail. Office 
design is no different, down to the 

very last piece of stationary. Designers 
strive to create that perfect, functional 
and beautiful thing that will last forever in 
its original form. Not many have achieved 
this, but the paper clip is the ultimate 
example of something that has. It is 
distressingly simple  (‘why didn’t I think 
of it’) and hasn’t changed in elementary 
design since the very first one. Although 
today, there are many different versions. 
Every office should have thousands lying 
around in great colourful mounds. 

2I love a nice tap and Hansgrohe 
makes very nice taps. Axor 
Starck is the most wonderful 
range. I am a particular fan of it 

in all its slender form and minimalist glory. 
I completely agree with Hansgrohe (www.
hansgrohe.co.uk) when it says that the 
range has ‘no disruptive elements, no 
unnecessary decoration’. I think taps 
send out a real subliminal message of 
quality (or not) and when I am rich I will 
have wonderful bathrooms full of this 
company’s products. 

3The thin Smoke graphic is an 
in-house Claremont design, 
specifically created for Energis.  
We like to try and personalise 

every project with an idea or theme that 
represents the client and its particular 
use of space. This graphic was inspired 
by the idea of energy and movement and 
reflects the contemporary feel of the new 
academy for the nuclear industry (www.
claremontgi.com). 

4This Coconut Chair by George 
Nelson is stylish but also fun, 
I love the way the coconut 
idea is turned inside out with 

the white on the outside.  It looks great 
in situ as the monochrome colours go 
with absolutely everything. The design 
is simple but striking, with clean lines 
that really define a space. It works really 
well in open spaces with a brightly 
coloured backdrop like the graphic in no.3. 
(Available from a number of outlets on 
the internet).

5We have had this great 
Claremont Waterlogic system 
installed in our serviced offices; 
it provides constant fresh 

drinking water, sparkling and still.  We 
have decided to give it a green twist and 
now offer 500ml and 750ml branded 
bottled water to clients and visitors at a 
fraction of the cost of buying it in. It has 
brilliant eco benefits and can reduce 
our carbon footprint, decrease our 
contribution to landfills, reduce our energy 
consumption and our dependence on 
oil and oil-derived products – for less 
money.  We are encouraging our clients 
to do the same, with the opportunity to 
brand the bottles too. It’s a fantastically 
easy, effective and cool marketing tool. 

(Log onto www.claremontgi.com for more 
details on the Waterlogic System).

6This Solar Tree by Ross 
Lovegrove is the perfect 
example of a combination of 
light, design and technology, 

meeting community environment and 
aesthetics. I absolutely love it. Check out 
www.rosslovegrove.com for more on this 
designer and his products.

7 I absolutely love this Agata 
teapot by Alessi (www.alessi.
com). It’s difficult to find the 
perfect ‘thing’ and teapots are 

no exception. If it’s beautiful, it probably 
leaks or has a spout that dribbles. Potters 
say that it is one of the hardest things to 
design and manufacture successfully.  I 
am loathed to suggest the perfect design 
answer to this, as I’m not sure it has been 
invented. But I would say that this one is 
pretty good and it comes with a little tea 
light holder to keep your cuppa warm.  

8These Tiles by Lubna 
Chowdhary are truly amazing 
ceramics. Lubna has a real 
flair for colour and pattern 

and understands what goes with 
what.  Her tiles show off her fabulous 
use of colour and texture – some of 
which are really quite retro but still look 
fresh and interesting. Log onto www.
lubnachowdhary.co.uk to see more of 
her work.

9The District range from Teknion 
(www.teknion.com) also makes 
my top 10. I like this range 
because unlike the ‘oh-so-

familiar’ bench which can sometimes look 
a bit sterile, it has a human element. The 
use of individual pieces gives it a more 
personal scale. The clean, horizontal lines 
are elegant too, with lots of interesting 
options for personal storage.

10This umbrella stand is just 
one of those great things that 
you never really thought there 

was a gap in the market for – but once 
you’ve bought it you don’t know how 
you ever got by without it.  It’s made by 
a company that proves that promotional 
gifts don’t have to be useless tat; they 
can be ethical, funky and positive. These 
products inject fun and humour into the 
workplace. I particularly like the umbrella 
stand which is so simple yet so brilliant. 
The umbrella stand sits in the middle 
of the plant pot and uses the dripping 
umbrellas to water indoor plants. It makes 
me smile every time I look at it. Log onto 
www.re-sourceful.co.uk for more. 

If you are an interior designer and 
would like to be interviewed for a 
future issue of In.Design please email: 
Jackie@cimltd.co.uk
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ANN’S DESIGN background and hands-on approach keep 
her right on the money in terms of what’s hot in the design 
world and most importantly what’s here to stay.  She works on 
projects all over the UK, ranging from the re-design of solicitors 
fi rms to energy companies.  She has seen Claremont win many 
awards since she joined  – it’s one of the fi rst companies in 
the north west to be accredited the Work Wise UK Mark of 
Excellence. Ann has chosen 10 of her favourite products from 
recent projects mixed with a few of the things she could not live 
without day to day.
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