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endless debate in the major HR journals, the
idea has already generated its own literature,
notably in a book called The Employer Brand
by Simon Barrow and Richard Mosley, which
first highlighted the different aspects of The
Employer Brand mix, a name with deliberate
echoes of classical marketing theory.

At the forefront of exploring and promoting
the idea is the Chartered Institute of Personnel
and Development (CIPD), which has recently
published on its website a white paper on the
subject, and is about to launch guidance on
implementing a branding strategy. “There is

a lot of inferest in the subject and has been
for some time in the HR sector,” says Rebecca
Clake, research manager at CIPD. “That has
now been developed in other professions
because it touches on what is the general
concern for organisations — that they become
an employer of choice. It is a strong, universally
accepted idea whose time has come.”

There is still a way to go before the idea
becomes universally recognised, however.

A recent survey by financial recruitment
consultancy Robert Half found that nearly half
of UK firms recognise the importance of having
a strategy, although about a third have no
plans to implement one.

embraces so many disciplines and so many
facets of the organisation, it is inherently
complex and rich as a subject area.”

Clake adds: “There is a lot written about it

at the moment, but when you actually speak
to firms, many are only really beginning on
the journey. What is encouraging is that there
is so much interest in the subject, especially
among businesses that are particularly
worried about recruitment and refention.”

That interest can be pretty intense. A recent
survey by Accenture revealed that about
60 per cent of CEOs have serious concerns
about their organisations’ ability fo aftract
and retain employees. Ann Clarke, of
Claremont Group Interiors, says this can be
more evident in some sectors than others.
“The obvious example is in the legal sector,”
she says. | understand that law firms in the
City of London are expecting to take on an
additional 7,000 people over the next two
years or so. That is a pattern that is repeated
up and down the country, especially in the
principal legal centres in Bristol, Birmingham,
Manchester and Leeds.

“But because the demand for talent far
outstrips supply at the moment, there is a Bl
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